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THE TITLE ETHICS AND THE PHARMACEUTICAL INDUSTRY MIGHT

lead a potential reader to expect either a very short or extreme-
ly negative book. Fortunately, neither category fits in this case.
The pharmaceutical industry, although notable for its contri-
butions to the health of many individuals, has suffered over the
past several years from negative media coverage. This book
attempts “to address the issues that domi-
nate the relationship between the pharma-
ceutical industry and society.”

Ethics and the Pharmaceutical Industry is
a collaborative effort, edited by two individ-
uals who, although they may not agree on
many of the issues affecting the pharmaceu-
tical industry, strongly believe that these
matters need to be discussed and resolved for the benefit of both
the industry and society. Michael A. Santoro is an associate pro-
fessor at Rutgers Business School, teaching ethics and business,
and Thomas M. Gorrie is corporate vice-president of Govern-
ment Affairs and Policy at Johnson & Johnson. The editors
believe that there is a “pressing need for the pharmaceutical
industry to increase dialogue and cooperation with various stake-
holder groups,” and the format of this book reflects this opinion.
They bring together 30 leading figures from industry, govern-
ment, nongovernmental organizations, the medical and scien-
tific community, and academia, who through their wide-rang-
ing experiences and perspectives discuss the varied issues facing
the pharmaceutical industry today.

The book is divided into four sections, with an introduction
to each part written by Michael Santoro. Part One deals with clin-
ical research, Part Two with marketing of drugs and the efficient
utilization of health care resources, Part Three is on patents, pric-
ing and equal access, and Part Four talks about future plans. Each
section is further broken down into chapters, sometimes written
in collaboration with another individual.

Some of the chapters have been published previously in jour-
nals, or presented as speeches to various organizations. Bringing
them together in this format allows the reader to appreciate the
complexity and diversity of the issues facing the industry today.

The common themes running through all the chapters are the
“imperfect alignment of private profit-maximizing objectives

with public health needs” and the necessity
of a change within the industry to repair
the damage to its reputation within the
community. The editors believe the only
unacceptable action from the pharmaceu-
tical industry is inaction, as in this scenario,
the government is likely to step in with
increased regulatory controls. It is impera-

tive that the pharmaceutical industry recognizes that it must
adapt and consider the various stakeholder groups as partners
rather than adversaries in drug development and sales.

This book is written by Americans analyzing and critiquing
the American pharmaceutical industry, which in contrast to rules
in place in Canada does not operate under government-legislated
price controls, nor is it barred from using direct-to-consumer
advertising. Canadians do recognize the influence of American
policy on their businesses, and as such I feel Canadian pharma-
cists (as well as their customers) would benefit from the insight
into the American industry this book can offer. The influenza
vaccine shortage in the US in 2004 could have had a very serious
impact on the availability of vaccine for the Canadian market had
there been a pandemic. The increasing prevalence of Internet and
cross-border shopping by Americans, especially seniors, contin-
ues to have an effect on our own Canadian industry as well as our
businesses and customers.

I enjoyed reading this book and felt that the format of using
authors from a range of organizations was the most appropriate
for presenting the material. Each author has a passion for a topic
evident in his or her writing, and the editors have managed to
bring together a diverse group both in background and opinion

B O O K  R E V I E W S Marianne DiLullo, BScPhm

Two views of the pharmaceutical industry
Recent publications offer different perspectives of big Pharma

Ethics and the
Pharmaceutical Industry

Edited by Michael A. Santoro and

Thomas M. Gorrie

Cambridge University Press; 2005

Marianne DiLullo is a pharmacist/consultant in Mississauga, ON.



The inaugural Conference on Disease-Mongering was held
in Newcastle, Australia, in April 2006. Among the invited

speakers was Ray Moynihan, an award-winning broadcast
journalist who, along with Alan Cassels, a drug policy
researcher from the University of Victoria, British Columbia,
has written a book,Selling Sickness: How the World’s Biggest
Pharmaceutical Companies Are Turning Us All into Patients.

The term “disease-mongering” comes from a book by the
same title, written a decade ago by the late
journalist Lynn Payer, in which she describes
how pharmaceutical companies have created
their own demand for drugs by working with
doctors, patient groups, and the media to
broaden the definition of diseases and the
ability of drugs to cure those diseases. Moyni-
han and Cassels take this one step further,
alleging that pharmaceutical companies have
turned mild, everyday problems into serious
diseases and then advertised that being at risk of an illness is a
disease in its own right.

The book begins with a story about the late Henry Gadsden.
Thirty years ago, as the CEO of Merck, Gadsden said that it had
“long been his dream to make drugs for healthy people.” He
wanted his company to be more like the gum manufacturer
Wrigley’s, because then “Merck would be able to sell to everyone.”
It seems that three decades on, Gadsden’s dream has come true.

We live in a market-driven society and pharmaceutical com-
panies have a responsibility to their shareholders to make a profit.
However, according to Moynihan and Cassels, the emphasis over
the last several years has been to broaden the definition of illness
so that greater numbers of individuals will be defined as sick, cre-
ating a larger market for the drug manufacturers. They also allege
that 90% of the physicians who write clinical guidelines for the
treatment of various conditions, such as high blood pressure or
high cholesterol, have a conflict of interest due to financial ties
to the pharmaceutical industry.

Selling Sicknessis organized into a series of case studies, each
focusing on a different condition and the influence of marketing
on these conditions. The evidence in each case is drawn from
published editorials, media reports, medical journals, and inter-
views with physician “thought leaders,”pharmaceutical sales reps,

and public relations experts. Each chapter highlights a different
example of how pharmaceutical companies are turning “too
much ordinary life into medical illness, in order to expand mar-
kets for medications.” Menopause has become a disease of hor-
mone deficiency, treatable with HRT. Shyness is now called
“social anxiety disorder” and adults with difficulty concentrat-
ing at work may suffer from “adult ADD” — both conditions
having a recommended drug therapy. High blood pressure and

high cholesterol have
become diseases requir-
ing medications, rather
than factors that can raise
the risk of future heart
attacks or strokes.

As a pharmacist, I
have always believed that
the medication and pro-
fessional advice that I

provide for my clients is not only safe, but also beneficial and
appropriate. And in the majority of cases, this is true. There is no
doubt that the pharmaceutical industry has, through the many
billions of dollars spent on research and development, produced
many life-saving medications, improving the lives of countless
numbers of people around the world. But the reality is the
amount of money spent on public relations, marketing, and
administration is currently double that spent on research and
development, over $13 billion a year in the United States.

The US, home to many of the world’s largest pharmaceutical
companies, and a country where direct-to-consumer advertising
is allowed, is the main focus of this book. Americans are exposed
to at least 10 drug advertisements a day. In Canada, this type of
direct advertising of pharmaceutical products is banned, how-
ever “disease awareness”campaigns in various media constantly
urge Canadians to “ask your doctor.”

I found this book to be both fascinating and disturbing, and
feel it has an important message for all of us. Through our expo-
sure to American media, the pharmaceutical marketing machine
also influences Canadians. Many Canadians have spoken out over
the past decade about the corporate sponsored selling of sick-
ness, and some of their efforts have been outlined in this book.
It is time for all Canadians to join the conversation.�
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to present their views on a particular topic within the broader
context of ethics in the pharmaceutical industry. In addition to
discussing the current issues, they also address possible solutions,
so that in the end, regardless of the reader’s opinion of the indus-

try today, there is a real sense that individuals are working
together towards a common goal — “a future where society con-
tinues to enjoy a steady stream of drugs to improve health”with
access for all the world’s population.
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